ANNEX 5

FESTIVAL PROJECT PLANNING MATRIX

For simplifying planning and developing the unified algorithm for design, arrangement and holding a festival hereunder is offered the festival design planning matrix,
grounded on results of analyzed experience arrangement and holding of festivals in the Republic of Karelia and Finland (including questionary results) for several years and
trends of festival activities. The Matrix contains main characteristics (parameters and terms) of festival arrangement dependent on festival type, its specialization, target
audience and range. When using the offered matrix the initiative group or organization committee that arranges and plans a festival might work out technical terms and
conditions taking into account main suggested parameters and terms, to follow while planning the festival to held.
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